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2. Politeness and audiovisual discourse 
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3. Leaders in Spain's audiovisual political discourse 
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Table 1. Ratings leaders 
 Audience* Share Time 
Mariano Rajoy 2.8 16.6% 33 min, 39 sec. 
Pedro Sánchez 3.0 18.1% 23 min, 42 sec. 
Pablo Iglesias 2.6 17.8% 23 min, 44 sec. 
Albert Rivera 2.9 17.3% 21 min, 49 sec. 
* In millions    
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Figure 1. Mariano Rajoy  
(Source: Telecinco. Mediaset España) 
Figure 2. Pedro Sánchez  
(Source: Telecinco. Mediaset España) 
Figure 3. Pablo Iglesias  
(Source: Telecinco. Mediaset España) 
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Figure 4. Albert Rivera  
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Figure 5. Listening shot  
(Source: Telecinco. Mediaset España) 
 
Figure 6. Split-screen 
 (Source: Telecinco. Mediaset España) 
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Figure 7. Supporting video  
(Source: Telecinco. Mediaset España) 
 
Figure 8. Question/Answer with crawl 
 (Source: Telecinco. Mediaset España) 
5. Results 
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Table 2. Candidate/audiovisual tools 
 Q(n)SS Q(n)SV Q(n)C 
Mariano Rajoy n=8 (34%) n=10 (43%) n=9 (39%) 
Pedro Sánchez n=11 (68%) n=3 (18%) n=11 (68%) 
Pablo Iglesias n=12 (66%) n=9 (50%) n=6 (33%) 
Albert Rivera n=5 (41%) n=7 (58%) n=7 (58%) 
Table 4. Candidate/listening shot 
 L(n)S Mean L(n)S Mean  
 NO YES Sig. 
Mariano Rajoy 1.1 1.1 .426 
Pedro Sánchez 1 2.2 .014 
Pablo Iglesias 1.2 2.4 .048 
Albert Rivera 1.33 0.66 .586 
Table 3. Candidate/question intensity 
Q(n) N Minimum Maximum Mean SD 
Mariano Rajoy 23 3 8 5.48 1.275 
Pedro Sánchez 16 5 9 7.19 1.167 
Pablo Iglesias 18 4 8 6.00 1.283 
Albert Rivera 12 4 9 6.00 1.537 
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Table 5. Question intensity/listening shot question 
 Q(n)LS Q(n)SS  Q(n)SV  Q(n)C 
Q(n)I Mariano Rajoy -.405 -.470   -.665** -.410 
Q(n)I Pedro Sánchez    .828**   .468*  .415 .223 
Q(n)I Pablo Iglesias    .661**  .042    .361**  .321* 
Q(n)I Albert Rivera -.480  .058 -.784 .152 
  * p<0.05, ** p<.01, *** p<.001 
 
 
6. Conclusions and discussion 
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